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Climate and global change

Governments of the world are meeting in Copenhagen 
for the UN Climate Summit (COP 15) seeking tougher 
agreement to combat climate change. 

As Yvo de Boers, Secretary General of UNFCCC, states,
“climate change is a terrible threat, but beating climate 
change is a historic opportunity to turn humanity onto a 
path of sustainable growth for everyone.”

Delivering the solutions will require a genuine cultural 
transformation, integrating political, technological, busi-
ness and socio-economic elements with new values, habits 
and lifestyles. 

Reaching the goal by 2050 - as called for by scientists, 
politicians, business and civil society leaders -  will be 
the fastest globally planned transformation ever seen. 
This global change will be possible if it addresses climate 
change with sustainable and human development as a 
whole.

A call for adopting culture as a strategy for deliv-

ering 2050 goals

Culture is an important but much neglected dimension 
for achieving a global transformation by 2050. This pa-
per calls for practical cultural strategies and actions to 
enable sustainable development.

Specifically the paper provides practical proposals for an 
enabling environment to be created to ensure that the 
cultural sector can work hand in hand with other such as 
science, education, city planning, civil society and busi-
ness. The overall aim should be to foster knowledge, atti-
tudes and behavioral changes necessary for a sustainable 
development path. 

Winning the hearts and minds of citizens will make it 
possible to deliver the needed political, technological and 
business solutions for effectively reaching 2050 goals. En-
hancing the appeal to citizens of the values, habits and 
lifestyles of sustainable living is a necessary step.

Culture / Futures, COP15 and beyond

Culture / Futures is an international collaboration of 
organizations and individuals who are concerned with 
shaping and delivering a proactive cultural agenda to 
support the necessary transition towards an ecological 
age by 2050.

Culture / Futures is the brainchild of the Danish Cul-
tural Institute and Arup, having been first presented at 
the UN Climate Summit (COP 14) in Poznan, Poland. 
Its success has since led to ongoing activities in London, 
Brussels and Copenhagen in the run up to COP 15.
Supporting Organizations to Culture|Futures have since 
grown to include:International Federation for Arts Coun-
cils and Cultural Agencies (IFACCA), European Union 
Network of Institutes of Culture (EUNIC), Asia Europe 
Foundation (ASEF), Cultura21, British Council, Goethe 
Institute, Italian Cultural Institute, European Cultural 
Foundation, Royal Society for the Encouragement of 
Arts, Manufactures and Commerce (RSA)(UK), and 
Association of Performing Arts Presenters (APAP)(USA) 
Together the organizations represent a diverse spread of 
geography, backgrounds, experiences, and thought-lead-
ership in the cultural sector. International development of 
Culture|Futures has been coordinated by Olaf Gerlach-
Hansen of the Danish Cultural Institute and Culture, 
Development & International Cooperation (CuDIC) in 
collaboration with the supporting organizations.
The UN Climate Summit is a starting point for 
Culture /Futures to develop a spiral of engagement 
for the cultural agenda and to crystallize its messages            

beyond COP15. This starts with the launch symposium 
on the 7th of December 2009 to be followed by a two day 
working seminar.  During these days over 100 decision 
makers, experts and cultural personalities from over 20 
countries in 5 continents will address the cultural agenda 
for delivering 2050 goals.

This background paper is prepared for the conference 
based upon the perspectives of the authors rather than 
as a reflection of organizational policy. Its content will 
be reviewed and further developed based on input at the 
Culture|Futures Conference. A social media structure is 
established to facilitate this process at 
www.culturefutures.org.

After COP15 the cultural agenda has to be accelerated. 
This working paper provides a framework for further de-
velopment, and hopefully, it can support the accelerated 
movement on this important matter.

We hope you enjoy the paper!

 
Olaf Gerlach-Hansen
Danish Cultural Institute 

Lead author

John Hartley
Arts Council England 

Co-Author

Debra Lam
ARUP

Co-author

Preface
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This working paper has been made possible as a result 
of the developing process of wider collaboration around 
Culture|Futures. A number of persons have contributed 
substantially and very many have made other valuable 
contributions. Michaela Crimmin reviewed and edited 
significant parts of the document; William Shaw, Peter 
Head and Oleg Kofoed also reviewed and comment-
ed. Other very important contributions include those 
from Juhi Shareef on sustainable events management 
and Mariane Jung on photos. The designers Matthias 
Horneman-Thielcke and Thomas Cassander Jeppesen 
have also been very cooperative in providing ideas and 
doing the final lay out, especially under tight deadlines. 
Finally many organisations must be credited for having 
provided very valuable materials and references, such as 
Culture / Futures supporting organizations and 
UNESCO. 

This is a working paper and will only be improved in time 
with completion of CultureFutures event, COP 15 and 
subsequent discussion and activity. Rather than seeking 
to incorporate all the things which we know may come, 
we encourage contributions. We therefore also want to ac-
knowlege all those who will be providing this added infor-
mation and input for review of proposals. This includes: 
Asia Europe Foundation (ASEF)’s paper in progress on 
the cultural sectors visions, the British Council’s commis-
sioned papers on art and cultural relations, the results of 
the Association for Performing Arts greening survey, the 
extensive works of Agenda Cultura 21 on Culture in the 
framework of UCLG, Cultura21’s works in progress, and 
other case studies and work done by individuals and insti-
tutions in the cultural community.
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This paper describes how culture interconnects with the 
reality of climate change and with ecology.  It aims to 
establish a set of common understandings and definitions, 
and to identifiy important perspectives for cultural strate-
gies for sustainable development. It provides examples of 
how cultural activity is already bringing about some of 
the changes necessary for an ecological age, drawing on 
evidence and material from existing cases with the future 
ambition of developing and extending the material into a 
comprehensive and dynamic reference source. 

Furthermore, we suggest a number of possible areas for 
action for the cultural sector, non-cultural sectors and 
stakeholders, and politicians. In doing so, the paper em-
phasises that cultural action is a priority as an independ-
ent domain, and not least as a cross-cutting approach to 
development in society at large. Most of the proposals re-
late to innovation and collaboration.

A number of observations are underlining the paper. It 
observes that the cultural sector includes people, institu-
tions and enterprises in art, design & architecture, film & 
media, cultural heritage, sport, education, leisure, com-
munication and many more areas. In diverse ways they 
express identity, communicate and bring alive their per-
spectives through practice. 

The paper suggest that: 

•  The cultural sector can provide leadership for an eco-
logical age
• The cultural sector can lead through its good relations 
with citizens
• The cultural sector must observe and develop sustain-
able best practices to maintain its position of trust
• The cultural sector must establish collabora¬tions with 
other sectors to enable the cultural transformation to an 
ecological age
•  The cultural sector should consider how its content, val-
ues and activities relate to an ecological age to maximise 
its relevance with wider publics.

It also makes suggestions regarding cultural approaches 
in the following sectors:

Science and research, Education, Communication, Ur-
ban/regional development, Business and technology de-
velopment and Regional and international collaboration 
and development. 

Finally, it welcomes contributions to this dialogue through 
www.culturefutures.org.
 

Executive Summary 
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1.1. Entering an Ecological Age

Population growth, rising urbanization, resource ineffi-
ciency, and the traditional growth model based on fossil 
fuels and overconsumption are not a sustainable path of 
development. Rising emissions mainly of carbon diox-
ide have caused climate change and devastating climate 
change impacts around the world.

Our high ecological footprints1 show that we have ex-
ceeded nature’s ability to provide for our lifestyle con-
sumption, or biocapacity. Despite these alarming ecologi-
cal trends many parts of the world still suffer low quality 
of life as seen in the  UN Human Development Index2 
, composed of GDP/capita, educational attainment, and 
lifetime expectancy. Those that are least responsible for 
climate change- low-income groups- are the most vulner-
able to its impacts. In the coming years, we will face ex-
treme weather events such as drought, heat waves, snow-
storms, and typhoons at greater severity and intensity; 
food and energy security risks; loss, and negative health 
effects.  

However, we can alter these conditions and move towards 
an Ecological Age defined by Peter Head in the Brunel 
International Lecture Series3  as one in which we:

• Reduce Carbon Dioxide Emissions by an global average 
of 50% compared to 1990 levels 

• Decrease Ecological Footprint to 1.44 gha/capita based 
on a projected population

• Improve Human Development Index  

This must be achieved by 2050 to avoid the most serious 
impacts of an unsustainable path.

We can move to a sustainable way of living within en-
vironmental limits, improve our resource efficiency, and 
allow for continued human development and population 
growth, whilst adapting to climate change impacts. 

1

The cultural challenge in delivering an 
ecological age by 2050 

1.2.  A cultural perspective

How does culture fit into an ecological age? 

The first point is that the cultural challenge is of enor-
mous proportions.

The problems of ecological balance have been exacer-
bated by the way our human civilizations and cultures 
have developed over the last one to two hundred years, 
and the processes of industrialisation, modernisation and, 
recently, globalsation.

Modernisation and globalisation have not only created 
the contemporary world economy and technology. They 
have also shaped a diversity of cultures which sustain 
high carbon and waste through identities, lifestyles and 
habits, i.e. through cultural expressions. The transition to 
an ecological age therefore requires cultural innovation 
so that cultural expressions can restore ecological bal-
ances instead of destroying them. 

As stated by UNESCO in Educating for a Sustainable 
Future: A transdisciplinary Vision for Concerted Action4: 

“Achieving sustainability will depend ultimately on changes in be-
havior and lifestyles, changes which will need to be motivated by a 
shift in values and rooted in the cultural and moral precepts upon 
which behavior is predicated. Without change of this kind, even 
the most enlightened legislation, the cleanest technology, the most 
sophisticated research will not succeed in steering society towards the 
long-term goal of sustainability.” 
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inspiration from nature and building ecological research. 
Much of this work has been done by scientists and ecolo-
gists engaged in finding practical solutions to ecological 
challenges.

New, often–cited, paradigms include “biomimicry5”  and 
“cradle to cradle6”  . Such ideas have had an increased 
impact on business solutions and have been a great source 
of inspiration not only for scientists, but also for engineers, 
designers, architects and  artists. Many cultural responses 
are also being seen where cultural entrepreneurs, com-
munities and creative citizens around the world have been 
testing and demonstrating new models. In their entirety, 
these constitute a key contribution to the environmental 
movement. Some of these activities will be reflected later 
in this report.

Despite the success of these activities, the greater chal-
lenge is how they can become inclusive of the whole 
spectrum of subcultures in any given community. This 
requires a broad strategy for cultural action encompass-
ing the whole spectrum.

The fifth and final point is that the attraction value of a 
“better life”, not the fear for disaster, is the most sustain-
able way to drive cultural change for an ecological age.

History shows that individuals and communities can be 
warned about disasters many years in advance, yet fail to 
react to the danger until too late. Action is only taken if 
people can see immediate, positive benefits for their own 
lives. Avoiding potential disaster in an uncertain future is 
not enough. The positive incentive of a better future life 
outweighs the negative.

A more ecology-friendly life can, in fact, immediately 
provide benefits in terms of the economy, health, the city, 
well-being and family life, in addition to the environment. 

In short a better life. This means there are already very 
tangible positive incentives for behavior change. But they 
need to be developed and then brought to life in main-
stream public spaces, reaching diverse audiences to allow 
a long term impact.

For a number of endangered communities and some in-
digenous peoples, who are particularly vulnerable to cli-
mate change, fear of disaster is however an immediate 
incentive because of its proximity. They may soon be af-
fected dramatically and must adapt to a new situation, 
which will have significant cultural consequences for 
them.  So for some, avoiding the disaster scenario, per-
haps combined with the need to explore new ways to a 
better life go side by side. 

The general point here is to focus increasingly on what 
is attractive, and not to reduce the dominating mode of 
communication to fear. 

Acknowledging diversity as a critical factor is the differ-
ence between failure and success for an ecological transi-
tion and for all socio-cultural development. The world has 
over the last decade been affected by a strong movement 
against globalisation. This comes from people across the 
world cherishing local and national identities and par-
ticularities of many kinds. This includes ethno-centric 
trends, nationalism and religious fundamentalisms and it 
includes ecological challenges such as car cultures, coal 
cultures, or beef cultures. The UNESCO 2005 conven-
tion on “The Protection and Promotion of the Diversity 
of Cultural Expressions” recognises this, and provides a 
normative cultural policy instrument to deal with it con-
structively. 

For an ecological transition, the challenge is to enable and 
empower the diversity of sub-cultures to go through their 
own transitions, in particular when it comes to changing 
behavior, which may conflict with their particular identi-
ty and their worldview. Since the cultural sector includes 
and reaches the whole spectrum of sub-cultures, it is an 
important partner in this endeavour. 

The fourth point is that new cultural responses and para-
digms are still under development and urgently required.

Until a few years ago, ecological living was seen as “go-
ing back to nature”; a sub-cultural phenomenon either 
associated with ascetic or primitive living. In either case, 
it has been perceived as denying the pleasures of modern 
civilisations. This vision never appealed to more than a 
small minority. The majority had no wish to reverse his-
tory.

In the last couple of decades, a new definition of “go-
ing forward” has been in development. An increasing 
number of foresighted, creative people have begun to 
explore how to re-think science and culture by drawing 

The degree and scope of the cultural challenge is addi-
tionally exacerbated by how little time we have to bring 
about change. The transformation must be compIeted 
globally in 40 years, which in terms of comprehensive cul-
tural transformations is an extremely short period - just 
a generation or two at most. The time factor adds to the 
number of challenges concerning identity, lifestyle and 
habits to be addressed, since the entire world will vividly 
remember its old version, while developing the new.

The second point is that an ecological transition can fail if 
it is not supported by cultural development.

This will rapidly be evidenced  by reluctance, or popu-
lar resistance, to ecological change. Political, economic 
and technological solutions are crucial, but they are not 
enough. For example without cultural development these 
solutions can be expected to face a backlash from voters 
which would undermine political will for new ecological 
policies, and even support the return of previous unhelp-
ful policies. 

The third point is that diversity is essential to the ecologi-
cal cultural transformation.

For new solutions to succeed diversity is essential. The 
reason is simply that large-scale cultural transformations 
must be based on respect for the enormous cultural di-
versity in the world at all levels. If not, otherwise hearts 
and minds will not be reached and alienation may be in-
evitable.
This means that an ecological transition must develop 
solutions that respect cultural diversity encompassing, 
but not limited to, regional conditions in terms of beliefs 
and of socio-economics. Everyone has different values, 
lifestyles, tastes, and we all use different cultural express-
sions. This diversity can be the driver for innovative 
change, but is ignored at our peril.
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1.3. Clarifying the cultural element of 

sustainability: 

Definitions and perspectives

What is culture ?

There are numerous ways of defining culture. However in 
common practice, culture is often used in three different 
meanings7 :
• Art and high culture definition: Excellence in 
the fine arts and humanities
• Sociological definition: The set of shared atti-
tudes, values, goals, and practices that characterizes an 
institution, organization or group. 
• Anthropological definition: An integrated pat-
tern of human knowledge, belief, and behavior that de-
pends upon the capacity for symbolic thought and social 
learning.
 
In 1982 UNESCO defined culture as "... the whole complex 
of distinctive spiritual, material, intellectual and emotional features 
that characterize a society or social group. It includes not only arts 
and letters, but also modes of life, the fundamental rights of the hu-
man being, value systems, traditions and beliefs8." 

Here for our purposes, culture will be understood in rela-
tion to development as elaborated by the World Commis-
sion on Culture and Development established jointly by 
UNESCO and the United Nations 1993-1996. The Com-
missions report - Our Creative Diversity -  referred to 
UNESCO’s 1982 definition and defined culture as 'ways 
of living together' and argued that this made culture a 
core element of sustainable development9.  The Commis-
sion pointed out that culture is not only the ”servant of 
ends but (..) the social basis of the ends themselves”, a fac-
tor of development but also “the 'fountain of our progress 
and creativity10”.

With this in mind, the cultural element of sustainability 
can be segmented into a number of perspectives, which 
must be borne in mind in a cultural agenda for an eco-
logical age. The list below is not final, and many further 
perspectives can be added: 

A citizens perspective
A cultural agenda for changes in behavior and lifestyles 
concerns citizens around the world, and therefore evi-
dently fully relies on citizens’ involvement. A cultural 
agenda for an ecological age must, therefore, constantly 
take the citizens point of view into account when assessing 
what actions to take.

The creative perspective 
Creativity and innovation are essential at all levels to 
bring about change, and an ecological transition in par-
ticular. The cultural sector has creativity as its main fea-
ture in contemporary arts, film, design and architecture 
and its ability to imagine change and provide “out of the 
box” perspectives. The sector can play a leading role in 
fostering the creativity needed and in anchoring it in wid-
er society.

A heritage perspective
With the past being the basis for present and future 
change, cultural heritage and the way it is used is of ut-
most importance for any large scale social change. The 
cultural sector, including heritage conservation, muse-
ums and tourism, has a major role in this respect. For 
many developing countries and endangered minority so-
cieties, this is of acute significance for both identity and to 
provide new livelyhood.

Creative industry and the business perspective 
Including both Small and Medium Enterprises and large 
and multinational business, creative industries cover a 
wide span of cultural content and communication, in-
cluding popular culture and mass media productions. 
The creative industries are a signficant sector of the world 
economy and consistently demonstrate fast economic 
growth. The creative industries and those investing in 
them can become a major driving force for mainstream-
ing an ecological perspective. 

An educational perspective
Culture is considered an important concept in educa-
tion for a sustainable future. This is because the common 
cultural models in many societies often do not encourage 
sustainable development - and what is needed are new, or 
re-discovered, norms and values that can guide our ac-
tions towards sustainable ways of caring for other people 
and the natural world.11

A city and regional perspective
 With urban habitation expected to expand over the next 
40 years from 50% to 75% of the global population, ur-
ban cultures will increasingly shape the ecological futures 
of the planet. Cultural planning which deals with creat-
ing friendly, habitable, attractive infrastructure and liv-
ing environments for city dwellers and visitors, will be a 
crucial element for ensuring that ecological investments 
are welcomed by city dwellers after investments in new 
build or retrofitting are completed.

A policy perspective
Culture, climate and ecology are all sector-specific and 
a cross-cutting issue in policies at large. Addressing the 
cultural dimension of how to deliver an Ecological Age by 
2050 is thus relevant not only to cultural sector policies, 
but to all sector policies at local, national and interna-
tional levels.
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Alex Hartley discovered Nymark when visiting the High 
Arctic region of Svalbard in 2004 on a Cape Farewell 
voyage. The island, about the size of a football pitch, 
was revealed from within the melting ice of a retreating 
glacier and Alex was the first human to ever stand on it. 
The island has been recognised by the Norwegian Polar 
Institute and is now named and included on all maps and 
charts.

A portion of the island will be transported to South West 
England through international waters and whilst en route 
will apply for micronation status as ‘nowhereisland’. Peo-
ple are invited to sign up for citizenship, with the aim of 
surpassing the population totals of the Vatican, Liechten-
stein and Monaco by 2012.

At the end of the Olympic year, the island will return to 
the Arctic to be made whole again.

‘ Image 01
Alex hartley Photographer: Clint Randall
Alex Hartley's project 'Nymark - Travelling 
Island', the project commissioned in South West 
England for Artists taking the lead as part of  the 
Cultural Olympiad.
Image: Arts Council England

1

For definitions and standard-set-

ting for measurement of ecological 

footprint, refer to http://www.

footprintstandards.org/

 

2

The human development index is 

monitored by the United Nations 

Development Programme (UNDP) 

and is annually published in its Hu-

man Development Report. For info 

about recent statistics of human 

development index refer to: http://

hdr.undp.org/en/statistics/ 

3

Peter Head: Entering an Ecological 

Age (2008): http://www.arup.com/

Publications/Entering_an_Ecologi-

cal_Age.aspx

4

UNESCO (1997) Educating for a 

Sustainable Future: A Transdisci-

plinary Vision for Concerted Ac-

tion, paragraph 103. The full chap-

ter from this report on  “Culture and 

Sustainability” is cited below:

CULTURE AND SUSTAINABILITY

111. While culture is elusive to defi-

nition, it may be taken to refer to all 

those mentally generated forms of 

organization created, preserved 

and transmitted within a social 

group or, in a wider context, the hu-

man species. Culture includes our 

whole system of beliefs, values, at-

titudes, customs, institutions and 

social relations. It shapes the way 

we perceive the world (including 

ourselves) and how we interact with 

it. To the extent that the global cri-

sis facing humanity is a reflection 

of our collective values, behavior 

and lifestyles, it is, above all, a cul-

tural crisis.

112. Culture is, therefore, an inex-

tricable part of the complex notion 

of sustainability. It can be seen as 

an arbiter in the difficult trade-

offs between conflicting ends with 

regard to development goals. As 

pointed out in the report of the 

World Commission on Culture 

and Development set up jointly by 

UNESCO and the United Nations, 

culture is not only the 'servant of 

ends but (..) the so

cial basis of the ends themselves', 

a factor of development but also 

the 'fountain of our progress and 

creativity'.

113. For example, changing waste-

ful patterns of consumption, par-

ticularly in the industrialized coun-

tries, is an area where culture will 

clearly have an instrumental role to 

play. Changes in lifestyle will need 

to be accompanied by a new ethical 

awareness whereby the inhabitants 

of rich countries discover within 

their cultures the source of 

a new and active solidarity which 

will make it possible to eradicate 

the widespread poverty which now 

besets 80% of the world's popula-

tion as well as the environmental 

degradation and other problems 

which are linked to it.

114. For all the people of the world, 

culture is a very practical, concrete 

determinant of sustainable devel-

opment. The kind of change re-

quired by sustainability implicates 

each community, each household, 

each individual. Successful solu-

tions to problems at this level of 

society will need to be rooted in 

the cultural specificity of the town 

or region if the people are to be 

supportive of and involved in such 

change.

115. And yet the cultural diversity 

of humankind is today in jeopardy. 

In this respect, a parallel can be 

drawn between biological diversity 

and cultural diversity, which may be 

seen as aspects of the same phe-

nomenon. Just as the multitude of 

diverse species and life forms that 

constitute the Earth's biological 

diversity have evolved to adapt to 

different geographical and climatic 

conditions, so the adaptability of 

the human species is expressed in 

humanity's cultural diversity. Just 

as nature produces a variety of spe-

cies adapted to their environment, 

so humankind develops varied cul-

tures in response to local condi-

tions. Cultural diversity may thus 

be seen as a form of adaptive diver-

sity and, as such, a prior condition 

to sustainability. The present trend 

towards globalisation is threaten-

ing the richness of human cultures, 

and has already destroyed many 

traditional cultures. The argument 

for halting the loss of species is 

also applicable to the loss of cul-

tures, and the consequent dimin-

ishing of humanity's collective rep-

ertoire for survival.

5

 Janine Beyneus (1997): Biomimicry 

– Innovation Inspired by Nature

6 

Michael Braungart and William Mc-

Donough (2002):  Cradle to Cradle 

7

Cited from Wikipedia, November 

2009: http://en.wikipedia.org/wiki/

Culture 

8

The celebrated “broad definition 

of culture” adopted by UNESCO at 

the World Conference on Cultural 

Policies, Mexico City, 1982. See: 

http://portal.unesco.org/culture/

en/ev.php-URL_ID=12762&URL_

DO=DO_TOPIC&URL_SEC-

TION=201.html 

9

Cited from UNESCO (2006): Teach-

ing and Learning for a Sustainable 

Future – a multimedia teacher 

education programme http://www.

unesco.org/education/tlsf/index.

htm, chapter 10, Defining Culture 

and Religion.

10

UNESCO (1996): Our Creative 

Diversity, Report from the World 

Commission on Culture and Devel-

opment (1996)

11

Cited from UNESCO (2006): Teach-

ing and Learning for a Sustainable 

Future – a multimedia teacher 

education programme, chapter 10:  

http://www.unesco.org/education/

tlsf/TLSF/theme_c/uncofrm_c.htm

Notes & References
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How cultural activity is already bringing 
about changes necessary for an 
Ecological Age by 2050
2.1. Introduction 

“What is possible in art becomes thinkable in life”. 
Brian Eno

Cultural activity, including a conscious approach to the 
cultural dimension of all types of activites, is already 
bringing about the changes necessary for an Ecological 
Age by 2050. 

The following section will provide a range of cases and 
references to some examples of what is already taking 
place. The aim is to share information which - as incom-
plete as it is – is intended as an impression of the current 
width and type of cultural activities seeking to foster an 
ecological age.

Please note that the cases and references are only sam-
ples and do in no way pretend to cover the whole spec-
trum. The material does not reflect a systematic inclusion 
of cases and references in relation to genres, institutions, 
sectors, geographical representation, policy areas, meth-
ods or goals. More samples are needed from low-income 
groups and countries, which are the most vulnerable to 
the impacts of climate change. Neither does the way the 
cases are presented reflect any analysis of relative value.

A more comprehenstive study and analysis of the current 
state of affairs is much needed and is indeed a recom-
mendation for the future. Since the area is characterised 
by very rapid development, one way to develop this would 
be through a social media structure, which will indeed 
now be explored by CultureFutures. Meanwhile here the 
attempt give impressions which may inspire new activi-
ties and future actions, such as those recommended for 
consideration in part 3. 

2.2. Cases in the cultural sector

1. The Arts

The arts both reflect and shape the societies of which they 
are an integral part. As those societies have come to rec-
ognise the need for a transition to an ecological age, arts 
practice has also redefined relevant creative action. Arts 
practice itself and in working with scientific, and other, 
disciplines, develop and present powerful perceptions, ad-
dressing afresh the importance of shared values, shared 
actions and shared domains. These developments have 
emerged from a diverse range of existing arts practice 
and validate attempts elsewhere to locate cultural prac-
tices within the framework of sustainable development.

The number of artists who in recent years have related 
to climate and ecology in different ways has grown – and 
in some countries almost exploded. This demonstrates 
that climate and ecology is of primary concern to the art 
community. Arts practice often working with scientific, or 
other disciplines, develops and presents powerful percep-
tions, addressing afresh the possibilities of shared values.

A study in early 2009 on Arts and Ecological Sustain-
ability was published by the International Federation of 
Arts Councils and Cultural Agencies (IFACCA12) . The 
study was “looking to collate examples of good practice in 
supporting artists or arts organisations with creative and 
practical responses to ecological concerns (such as envi-
ronmental sustainability and climate change), and wished 
to identify potential partners with whom to develop work 
in this area.” A questionnaire was distributed to IFACCA 
members and the wider IFACCA network.

The report identified five types of initiatives

• Arts councils following government initiatives on build-
ings and processes

• Support for energy management best practice in build-
ing-based arts organisations

• Championing best practice in constructing buildings 
and other forms of capital infrastructure

• Discourse and cultural critique within artistic practice

• Arts projects demonstrating new approaches to social 
and environmental issues.

References

The IFACCA are devoting a section of their site to art 
and sustainability: http://www.ifacca.org/topic/ecologi-
cal-sustainability. The Art and Ecology program estab-
lished by Arts Council England and the Royal Society 
for the encouragement of Arts, Manufacturers and Com-
merce has a wealth of relevant references: 
(http://www.artsandecology.org.uk).

Key work on connecting art, culture and climate/ecology 
has been done by the Asia Europe Foundation (www.asef.
org), who are about to publish a study of visions from the 
cultural sector, which includes many artist perspectives. 
The Association of Performing Art Presenters (APAP) 
in the USA, grouping thousands of commercial and non 
profit art presenters of all sizes, is right now finishing a 
survey on what is done in the USA in the field. Significant 
art initiatives taken in Denmark and related to the UN 
Climate Summit in Copenhagen e.g. includes the Nordic 
Exhibition on digital art and climate ( http://www.rethink-
climate.org) and the festival New Life Copenhagen (http://
www.wooloo.org/festival). 

Works with many brilliant articles and references are e.g. 
Sacha Kagan/Volker Kirchberg (eds): Sustainability: a 
new frontier for the arts and cultures (2008) and Max An-
drews (ed):  LAND, ART, A Cultural Ecology Handbook 
(2006).
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Case Music

Julie’s Bicyle 
Julie’s Bicycle is a not for profit company established in 
2007 to find ways to reduce the UK music industry’s 
greenhouse gas (GHG) emissions. Initial work provided 
an estimate of the annual GHG emissions of the UK mu-
sic sector, identified the key blockages and opportunities 
for reducing GHG emissions and made initial recommen-
dations for specific actions and priorities for the medium 
term. 

Case Art

Wysing Arts Centre
Berlin based artists Folke Köbberling and Martin Kalt-
wasser worked with volunteers using discarded and re-
cycled materials to create ‘Amphis’. This low-impact 
approach to architecture and community participation 
fostered approaches of sharing and generosity and result-
ed in a beautiful, but functional structure used for discus-
sions, film screenings and art projects.

‘ Image 02, 03
Amphis_wysing arts centre

Credit; Mike Cameron
Caption; Amphis, Folke Köbberling 

and Martin Kaltwasser
Courtesy Wysing Arts Centre
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II. Sustainable Event Management 
 
Sustainable event management is an approach to manag-
ing the sustainability impacts of events. including sports, 
entertainment, arts and cultural events and so on.

The events industry generates billions in terms of revenue 
and fulfills an important social need, but also generates 
tonnes of waste, carbon emissions etc. Due to their tem-
porary nature and the wide range of activities undertaken 
to produce an event (from audio-visual through to mar-
keting, transport and venue use) they can have a dispro-
portionate positive or negative sustainability impact on 
the environment, the local community and the economy.

A ‘green’ approach to event management is not new. 
Several high-profile events over the past few years have 
addressed sustainability in some form: the Sydney Olym-
pics (2000), the World Summit on Sustainable Develop-
ment in Johannesburg (2002), the G8 Summit in Scotland 
(2005) and the FIFA World Cup in Germany (2006). In 
addition, there has been a rise in the use of environmental 
check-lists, covering activities such as catering, procure-
ment and venue energy. However practical, these check-
lists cannot be applicable to every type of event and often 
overlook some key sustainability issues which may not be 
apparent at first glance. 

A more robust approach to sustainable event manage-
ment can be seen in the development of standards such 
as the British Standard 8901: “Specification for a sustainable 
event management system with guidance for use”, first published 
in 200713 . Importantly, the standard is likely to provide 
the basis for a future ISO international standard that will 
carry global recognition. 

 BS 8901 provides the framework for an event organizer 
/ venue / event supplier to develop a management sys-
tem that is bespoke to their event. Event organizers, for 
example, are advised to engage with their stakeholders 
to review all their event activities in order to identify the 
sustainability issues relevant to their event (carbon emis-
sions? waste? water?). They can then develop challenging 
but achievable targets that will help to continuously im-
prove their sustainability performance over time. 

As with any change of direction, BS 8901 requires a com-
mitment in terms of buy-in from senior management, 
time and appropriate resources. However, long-term ben-
efits can include cost savings, branding and marketing 
benefits, reducing the risk to reputation and gaining com-
petitive advantage in corporate or government tenders. 
It is designed to be used in a proportionate way – there 
is no point in documenting every impact of a small film 
screening, for example. The standard also allows people 
to focus on the activities that cause the greatest sustain-
ability impact. 

Cases London Climate Change Action Plan for 

the film, theatre and music sectors

The Mayor of London chose to focus on the creative in-
dustries by creating a Climate Change Action Plan for 
the film, theatre and music sectors. Even though, for ex-
ample, the theatre sector generates only 2% of London’s 
carbon emissions, this is seen as politically important, 
because trusted cultural institutions and individuals can 
communicate the complex stories about climate change 
and sustainable development in a unique and engaging 
way. If all actions recommended in the London Green 
Theatre and Music Programme are taken, London thea-
tres and musical events can reduce their CO2 emissions 
by almost 60 per cent by 202514 / 15.   

‘ Image 04
Green Theatre Plan: Taking Ac-
tion on Climate Change - Mayor 
of  London. Sept 2008

Culture / Futures is acutely aware of the challenges of 
climate change and is committed to sustainable devel-
opment through the content of our events and practices. 
We are currently developing a sustainability policy for 
culture|futures and for the sustainability management of 
our public events, which is likely to include implementa-
tion of British Standard 8901. While we recognise that 
‘sustainability’ is a moving target and part of a long-term 
process of change, we are willing to take the first steps 
towards a more sustainable future.
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Cases Design 

INDEX: Design to Improve Life
INDEX:’s mission is to secure high-quality Design to 
Improve Life internationally. INDEX: is perhaps best-
known for its biennial presentation of the world's largest 
award for design, INDEX: Award, a 500,000-euro purse 
divided evenly among winners in five categories and the 
only one focusing only on design that substantially im-
proves the lives of people. The award is given in five cat-
egories; Body, Home, Work, Play and Community. The 
Award Exhibition travels the world after it’s finished and 
is always presented at central public squares in hosting 
cities free of charge. INDEX furthermore has established 
Summer Camps and AIGA Design Challenges for de-
sign and business students across the world, outreach and 
communication activities to general students, children, 
teachers and public authorities etc and education packag-
es for teaching design to improve life among primary and 
secondary students. With a wide global network called 
the Pioneers of Change, set across multiple disciplines, 
all these main tools  to reach INDEX:’s objectives are 
achieved. INDEX: Design to Improve Life was created 
by Denmark in 2002.

(http://www.designtoimprovelife.dk)

Life straw
The 2005 Winner of the INDEX: Award in the category 
of Body, Torben Vestergaard Frandsen, Rob Fleuren, 
Moshe Frommer, addressed the issue of lack of fresh wa-
ter and waterborne disease risks, a problem for more than 
a 1 billion people on the planet and killing thousands. 
The Life Straw is a 10-inch plastic cylinder that can filter 
out or kill bacteria and some viruses, which can be made 
at a cost of only a few dollars each.

( http://www.designtoimprovelife.dk/index.
php?option=com_content_custom&view=article&id=228:life-
straw&catid=23:danish-cases&Itemid=194 )

Better place (industrial design)
The 2009 Winner of the INDEX: Award in the catego-
ry of Community, Designer Shai Agassi, Founder and 
CEO, Better Place, addresses the issue of how to move 
the automotive industry, drivers and utility sectors past 
the current dependency on oil. This is done by an elec-
tric vehicle infra-structure that makes electric transport 
convenient and more affordable. The elements include 
designs for hundreds of thousands of easily accessible 
plug-in-charge-spots, switching stations for specified bat-
teries, platform and and software that helps vehicles find 
stations and manage energy systems at peak hours,, inno-
vative energy demand management systems e.g. dealing 
with peak hours issues, open network to serve all electri-
cal vehicle drivers to aid accelerated transition to electri-
cal vehicles.

(http://www.designtoimprovelife.dk/index.php?option=com_cont
ent&view=article&id=398&Itemid=77w)
 

‘ Image 05 
Lifestraw
Web source; 
www.indexaward.dk

III. Architecture, Design and Fashion 
Architecture and design have in recent years increasingly 
focused on sustainability. The new ecological frameworks 
such as Biomimicry and Cradle to Cradle have had sig-
nificant impact on new practices in recent years. There 
are many references in books, articles, conferences, 
events and exhibitions to sustainable architecture and de-
sign. This is in part to be expected, since a major way to 
reduce emissions and increase resource efficiency  must 
involve the built environment and design. The question 
for designers and architects is how to ensure that the so-
lutions proposed are indeed also attractive and useful to 
citizens; and not just when being proposed but also after 
buildings and designs are delivered to users.
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Case Fashion

Helen Storey, Wonderland
Over the past three years scientist Professor Tony 
Ryan, University of Sheffield, and artist and de-
signer Professor Helen Storey, London College of 
Fashion, worked together to create real solutions 
for a more sustainable world. Examples of their 
projects included disappearing dresses and dissolv-
ing bottles. Both projects offer practical and poetic 
responses to issues of waste that can influence indus-
trial practice and public behaviour.

helenstoreyfoundation.org

IV. Film, media and games

Film, media and games are primary channels for cultur-
al communication. Film industry engagement with the 
topic of climate change has galvanised public awareness 
through many releases funded from a mixture of com-
mercial and mixed funding sources. They range from 
documentary to dramatised presentations of subjects in-
cluding natural disaster, climate change and human re-
sponses to natural crisis. The wider commercially driven 
film, media and games industry remain to demonstrate 
more widely how to grapple with the theme in ways which 
appeal to wider mainstream and young audiences.

Cases: Film
Notable examples include Leonardo DiCaprio's ‘11th 
Hour’; ‘An Inconvenient Truth’, directed by Davis Gug-
genheim, featuring former United States Vice President 
Al Gore's campaign to educate citizens about global 
warming and The Age of Stupid, directed by Franny 
Armstrong. 
Armstrong also used the publicity generated from the film 
to found the UK carbon reduction campaign 10:10. The 
campaign calls for participants to reduce their carbon 
emissions by 10% during 2010. It currently has 35,000 
individual supporters, 1,200 businesses and 850 other 
bodies including schools and hospitals.

Cases: Broadcasting, TV and film production

Broadcasting

The Broadcast Media and Climate Change Conference 
organized by UNESCO 4-5 Sept 09 provided a lot of 
cases and statements from broadcasters around the world, 
and concluded with the Paris Declaration.
(http://portal.unesco.org/ci/en/ev.php-URL_ID=29113&URL_DO=DO_

TOPIC&URL_SECTION=-465.html)

Green studios for film and television production
Plymouth Rock Studios are developing Stage Zero, which 
reportedly will be the worlds first green studio for film 
and television production. 
(http://plymouthrockstudios.com/green/index.html)

V. Cultural heritage and 

sustainable tourism

Cultural heritage, natural parks and museums can all 
connect the past, present and future. For many develop-
ing countries and endangered minority societies, protect-
ing cultural heritage and natural resources is of acute 
significance for being able to strengthen identity and 
selfrespect as well as to provide new livelyhood through 
sustainable tourism.

Case World Cultural Heritage and Climate

World Cultural Heritage sites are becoming affected by 
climate change. This is documented in a UNESCO re-
port from 2007 and later material. The fact that climate 
change affects key symbols of identity is not just an issue 
of preservation, it also raises the question of future gen-
erations construct their heritage.

Case studies on Climate Change
and World Cultural Heritage:
(http://whc.unesco.org/en/climatechange 
h t t p : // s i t e r e s o u r c e s . w o r l d b a n k . o r g / I N T C H D / R e s o u r c -
es/430063-1250192845352/Case_Studies_on_Climate_Change_and_
World_Heritage.pdf )

‘ Image 06 , Name; Wonderland disappearing dress, Photographer: Nick Knight, Model: Alice Dellal @ Select, Make Up:  Hannah Murray @ Julian Watson,                                                                                        
Hair:  Eamonn Huges @ Premier, Stylist: Jonathan Kaye @ Katy Barker
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Case Cultural heritage and sustainable tourism

Increased attention has over the last 10-15 years been 
given to projects and programs encouraging combin-
ing cultural heritage protection and establishment of 
sustainable tourism, with the aim of poverty reduction 
and strengthening cultural identity. This has happened 
in many developing countries, and often been supported 
through development cooperation involving bilateral and 
multilateral donors. The World Bank has supported this 
through a facility for cultural heritage and sustainable 
tourism. A World Bank review in Latin America state 
that benefits were often lower than expected unless very 
specific measures on the social and ecological goals were 
taken in planning and implementation.
(http://web.worldbank.org/WBSITE/EXTERNAL/TOPICS/EXTUR-

BANDEVELOPMENT/EXTCHD/0,,menuPK:430436~pagePK:149018

~piPK:149093~theSitePK:430430,00.html)

Case Wind power generators becoming 

a tourist attraction

As part of Dott07, a participatory design festival in North-
east England, an international design camp brought to-
gether teams of young designers, senior students, visual 
artists, architects and young professionals to develop sus-
tainable tourism ideas for (and with) specific North East 
locations and communities. The projects they developed 
looked at rural communities and regional industrial her-
itage; the possibility of wind power generators becoming 
a tourist attraction; how farming impacts the face of the 
landscape; and also Urban camping, which explored the 
concept of urban camping and ‘camp&ride’ schemes as 
a model for sustainable urban tourism and also explored 
the concept of urban camping.

.

I. Education

Education for sustainable development is is defined by 
UNESCO to aim to help people to develop the attitudes, 
skills and knowledge to make informed decisions for the 
benefit of themselves and others, now and in the future, 
and to act upon these decisions16 . As such the educational 
dimension is a cross cutting concern, which both concerns 
the formal education sector, as well as the non-formal and 
informal learning at all levels, i.e. as a cross cutting con-
cern. Creativity and critical thinking in education, such 
as provided in art education17 , is one of the cultural chal-
lenges in responding to this cross cutting agenda. Infor-
mal learning opportunities through cultural activities, is 
another. 

Case The United Nations Decade of Educa-

tion for Sustainable Development, 2005-2014 

(DESD) 
DESD seeks to integrate the principles, values, and 
practices of sustainable development into all aspects 
of education and learning, in order to address the so-
cial, economic, cultural and environmental problems 
we face in the 21st century. DESD acknowledges the 
complexity of global warming and sustainable devel-
opment, and offers innovative ways of framing climate 
change so that it makes sense in people's daily lives, 
helping them move from passive awareness to active 
concern and behaviour change. A resource for teachers, 
also focusing on the cultural perspective is: UNESCO 
(2006): Teaching and Learning for a Sustainable Fu-
ture – a multimedia teacher education programme. 
(http://www.unesco.org/education/tlsf/index.htm)

II. City and regional cultural planning

Planners and engineers have developed impressive and 
credible approaches to specifying sustainable infrastruc-
ture that supports the transition to an ecological age. Yet 
this infrastructure cannot be expected to deliver change 
without the engagement of populations that is supposed 
to live in it an d animate it once it is implemented. As 
the art of making cities, cultural planning is needed to 
ensure that the political, economic, engineering factors 
relate well with factors relating to social inclusion, culture 
and creativity.

Case Wanzhuang Eco-City Cultural Strategy
As China becomes increasingly homogenized through 
rapid economic development, its communities and envi-
ronments are increasingly at risk of losing their cultural 
identities and future opportunities. Wanzhuang Eco-City 
in Langfang, China has proposed a cultural planning 
strategy with the emphasis on people and their quality of 
life; and aspires to create a wide range of opportunities 
for people to enjoy living and working. The recommen-
dations may include protecting tangible cultural heritage 
(e.g. historic buildings and monuments); and also explore 
and communicate a place’s intangible cultural heritage, 
social conditions and identity (e.g. social linkages and 
activities, a community’s values and arts traditions, local 
products, place history). 

2.3. Cases about culture as 
a cross cutting issue

On top
‘ Image 07
Name; Urban Camping 
Credit; Design Council/Dott07
www.dott07.com/go/designcamp/
projects

On the right
‘ Image 08
Name; Urban Camping 
Credit; Design Council/Dott07
www.dott07.com/go/designcamp/
projects

‘ Image 09
Name;Wanzhuang  

Credit; Arup
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References

Reports on Agenda 21 for Culture and their policy rec-
ommendations.  Culture, just like nature, is complex. And 
cultural wealth,just like natural wealth, is based on com-
plexity and diversity.18 

Agenda 21 for culture is an initiative in 2004 of the United 
Cities and Local Governments (UCLG) 19  and Barcelona 
City Council. 5 comprehensive reports   has been written 
on the importance of the city and cultural perspective for 
sustainable development. 

The 4th report of Agenda 2121  of September 2009 re-
sponds to a commission from UNESCO to contribute to 
the “new cultural policy profile” in a way that matches 
programmes and projects of cultural policy with the 
sustainable development paradigm. The overall recom-
mendation is that the new role of culture in sustainable 
development is about including a cultural perspective in 
all public policies – to guarantee that “any sustainable 
development process has a soul”. The other recommen-
dations concern “culture as the fourth pillar of develop-
ment”, deconstructing/decolonising western use of terms 
of culture and sustainable development, the need for civil 
society to take over the cultural diversity momentum (in-
stead of institutions), the need that cities and local govern-
ments drive new cultural policy profiles since they do not 
have same limits as nation-states in relation to citizens, 
and finally it offers a range of new models in relation to 
institutional development, organizational mapping etc.

The 5th report of Agenda 21 includes observations in 19 
articles analyzing experiences from cities and local gov-
ernments around the world. In the article ‘Challenges 
for local cultural development’ Jon Hawkes, stresses the 
for community engagement as the challenge to local cul-
tural development. He writes that: ‘It is imperative that 
the State appreciates that it is because of, rather than in 
spite of, the dangers facing us that we need to urgently 
stimulate community-based creative processes. Also in-
formed by Agenda 21 for culture, Redland City Council, 
Australia, adopted a new cultural policy, and a 10 year 
cultural plan (Our City Our Culture). The plan empha-
sised the importance of contemporary arts and heritage 
at the heart of local culture and led to an Indigenous Pol-
icy, which acknowledged and supported the living culture 
of the Traditional Owners, Elders and other Indigenous 
residents of the Redlands, the people of Quandamooka.’ 
whose culture is at least 21,000 years old.

‘Our culture is precious. It emerges from our values, spirit and crea-
tivity. It is forged in our interactions with the unique environment 
we share. It fosters community identity and pride; reflects our tri-
umphs and challenges, and expresses our links to the past and our 
dreams for the future. Like air, it is an intangible – but essential 
– element in a sustainable future.’
Mayor, Melva Hobson Redland’s Cultural Plan.

Case Transition Towns

Transition towns are community-led responses to peak 
oil and climate change, building resilience and happi-
ness. Worldwide there are currently 245 official transition 
initiatives, facilitating inclusive, alternative approaches to 
food, waste, energy, education, youth, economics, trans-
port, water and local government. One key idea is that 
meaningful transition is both internal and external; deal-
ing with actions and arrangements, but also world views 
and perceptions. 

“Power is shifting from institutions that have always been run top-
down, hoarding information at the top, telling us how to run our 
lives, to a new paradigm of power that is democratically distributed 
and shared by us all”. Trippi, J. (2004) The Revolution Will 

Not Be Televised. Harper Collins. Quoted in Transi-

tion Network, who we are and what we do.
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N55 Walking House, 
working closely with specialists at MIT Institute of  Engineering in Massachusetts 
Danish artists N55 built a fully functioning Walking House which travels at 5km/
hr. Based on the 18th century Romani horse carriage, the Walking House is a tool for 
mobility with minimal environment impact. It collects energy from its surroundings 
using solar and wind power, is not reliant on any road infrastructure and can move on 
all types of  terrain.

‘ Image 10
Name; Walking House 
Credit; Mike Cameron 
Caption;Walking House, N55 
Courtesy Wysing Arts Centre

III.  Intercultural dialogue and cultural 

relations

The Council of Europe/EricArts working definition of 
intercultural dialogue is:
Intercultural dialogue is a process that comprises an open 
and respectful exchange between individuals, groups 
and organisations with different cultural backgrounds 
or world views. Among its aims are: to develop a deeper 
understanding of different perspectives and practices; to 
increase participation (or the freedom to make choices); 
to ensure equality; and to enhance creative processes22 .

British Council explains cultural relations as: 
The building of engagement and trust between people of different 
cultures through the exchange of knowledge and ideas23.

Intercultural dialogue and cultural relations constitute 
key related approaches to enabling change by provid-
ing a context of openness, trust and respect between in-
dividuals, groups and organisations of different cultures. 
In practice, these ambitions are supported by bringing 
people together using a methodology conducive to dia-
logue and relation-building. This can involve, but is not 
limited to exchange programs, education, the arts, sports 
and creative productions. The challenge lies in the qual-
ity of dialogue, or perhaps the quality of the offer, in 
which methodology our context play a key role. Within 
this process, it might be helpful to ask how to address the 
transition to sustainable living.

The Goethe Institute has indeed defined “Culture and 
Climate Change” as a key topic focusing on reflections on 
climate change in the worlds of art and cultural studies, 
see www.goethe.de/climate. Likewise, British Council (www.
britishcouncil.org), with Goethe Institute a member organi-
sation of EUNIC24, have been working systematically to 
link cultural relations to climate change. Examples are 
the youth program “Young Climate Entrepreneurs” and the 
support to bring Tipping Point to different parts of the 
world.

Tipping Point
Started in 2004, Tipping Point brings artists and scien-
tists together to explore climate change and the creative 
agenda. Events have been run in conjunction with the 
Oxford University Environmental Change Institute, the 
British Antarctic Survey and many high profile support-
ers and participants from the worlds of arts and science. 
Tipping Points have been or is planned to be organized 
in many countries in Europe as well as in America, Africa 
and Asia.

Interdisciplinarity
Many of the above examples of policy and practice sup-
port the observation that climate change is perhaps the 
definitive cross-cutting issue. It challenges perceptual 
boundaries and the limits and responsibilities of disci-
plines, demanding collaborations that bridge world views 
and working methods. Furthermore, such difference, 
whether cultural or professional, can in fact lead to great-
er innovation. Cross-fertilisation and connection across 
boundaries are common creative approaches within cul-
tural practices world-wide.

Cape Farewell
Cape Farewell is a project built around a series of expedi-
tions which have brought together leading artists, writ-
ers, scientists, educators and media in the high arctic 
and recently the Andean rain forests. Together they have 
mapped, measured and been inspired by this awesome 
environment and have endeavored to bring home stories 
and artworks that tell how a warming planet is impacting 
on wilderness. 

Arcola Energy
Arcola Energy is a knowledge transfer initiative, by Arcola 
Theatre - the worlds first carbon neutral theatre. Arcola 
Energy integrates arts and science professionals and the 
community to pioneer practices that will fundamentally 
change the way arts organisations work. Our partners in 
this venture include distinguished advisers to government, 
industry and the arts, as well as award winning new energy 
companies.
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E-car race in Latvia and other countries
E-car is a project led by Danish artist-cum-car-freak 
Jacob Fuglsang. It presents electrical car races in cit-
ies and builds enthusiasm among car-lovers for electri-
cal cars. E-car has succesfully supported intercultural 
dialogue in many cities and countries, including Latvia, 
where it was developed in cooperation with local authori-
ties, artists and other institutions and enjoyed great media 
attention (with the president driving one of the cars). The 
project proved the potential for positive public interest 
in ecologically-friendly mitigation developments, which 
might otherwise be met with skepticism.
co2erace.lv
co2erace.org 

Tipping Point Commissions
Launched in February 2009, the Tipping Point commis-
sions received 178 proposals ‘proving the hunger and 
vitality of artists wishing to introduce audiences to the 
radical and imaginative thinking necessary to contem-
plate and inhabit a world dominated by climate change’
Trashcatchers’ Carnival by Project Phakama UK was 
one of those commission that built on multiple cultural 
perspectives within one central London community. 
Working with Transition Town Tooting the project will 
create a ground-up, replicable model of engagement for 
a public vision of positive, practical change. Creating 
beauty from rubbish and using recycling as a metaphor 
they will build a vision of a low-energy future for a diverse 
region of a city and have a lot of fun in the process.

 

RSA Arts and Ecology Centre
Since 2005, RSA Arts and Ecology, has supported, pro-
moted and debated artists’ current and future responses 
to environmental challenges. The objective is to better 
understand and demonstrate the value of art and critical 
creativity in relevance to, arguably, the most profound is-
sue of our time. Debates, publications and events go hand 
in hand with web based resources, network building and 
sharing of good practice for artists and audiences.
‘Through the website, publications and projects the Cen-
tre generates a driving narrative on the pro-social char-
acter of the arts as an area that invigorates imaginative 
freedom, independent thinking and engaged reflections 
on the ethics of ecology.’ 
(http://www.longnow.org/essays/big-here-long-now)

‘ Image 11
Name; Arcola Energy  
Caption; Arcola Theatre

‘ Image 12
Name; BATCA Midsummer Funday  
Caption; image: David Thorne
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12 

http://www.ifacca.org/topic/

ecological-sustainability/ 

13 

Current draft is BS 8901:2009

14

http://www.london.gov.uk/mayor/

publications/2008/09/green-thea-

tres.jsp
 

15

http://www.london.gov.uk/mayor/

publications/2009/03/green-mu-

sic.jsp

16

http://www.unesco.org/en/esd/

 
17

As defined and elaborated by Anne 

Bamford (2006): The Wow Factor – 

Global research compendium on 

the impact of the arts in education. 

Bamford distinguishes art educa-

tion as to be different from educa-

tion about the arts.

18

Jordi Martí and Councillor for 

culture, Barcelona City Council 

President of UCLG’s Committee on 

culture Carles Giner Executive Sec-

retary, Barcelona Culture Council: 

If the Agenda 21 for culture is the 

answer, what was the question? in 

Cities, cultures and developments 

(Agenda 21 for Culture - 5th report)

19

The United Cities and Local Gov-

ernments (UCLG) represents and 

defends the interests of local gov-

ernments on the world stage, in-

clude as members over 1000 cities 

across 95 countries and 112 Local 

Government Associations (LGAs) 

representing almost every existing 

LGA in the world.

20

The reports are available on-line 

at http://www.cities-localgovern-

ments.org and http://www.agenda-

21culture.net. Report 4 and 5  and 

the articles in it can be reproduced 

for free as long as UCLG and Bar-

celona City Council are cited as 

sources. The authors are responsi-

ble for the choice and the presen-

tation of the facts contained in this 

text and for the opinions expressed 

therein, which are not necessarily 

those of UCLG and do not commit 

the organization).

Notes & References

21

UCLG and  Barcelona City Coun-

cil (2009): Culture and sustainable 

development: examples of institu-

tional innovation and proposal of a 

new cultural policy profile.

22

http://www.culturalpolicies.net/

web/intercultural-dialogue.php

23 

ht tp: //www.br i t ishcounci l .org/

new/about-us/who-we-are/vision-

purpose-and-values/cultural-rela-

tions/

24

http://www.eunic-europe.eu/ EU-

NIC is a partnership of national 

institutions for culture, engaged 

beyond their national borders and 

operating with a degree of au-

tonomy from their governments. 

The EUNIC membership currently 

includes organisations from 25 EU 

countries.



cu
lt

u
re

 /
 fu

tu
re

s  
38

cu
ltu

re / futures  39

Actions for a cultural transformation 
to an Ecological Age 2050
3.1. How will citizens deliver 2050 goals ?

To deliver 2050 goals on reducing emissions and improv-
ing resource efficiency and as a condition of human devel-
opment indexes in developing countries, behavioral and 
cultural change is needed across the planet. 

This will not happen unless the hearts and minds of citi-
zens across the world are won. Citizens will want to be 
sure that behavioral and cultural transformation is also 
improving their lives.

Essentially this is about making sustainable living attrac-
tive for citizens. Given the enormous diversity of cultural 
expressions and lifestyles across the world, it will require 
a rapid expansion of opportunities for individual and cul-
tural quality choices for ecological living. This in turn 
requires an immediate explosion of imagination, knowl-
edge and communication about what future ecological 
cultures and living may be.

Achieving all this is about collaborations. Interdiscipli-
nary, cross-genrer, cross-sectorial, cross-border, cross-
cultural collaborations for creating an ecological age.

3

3.2. An action plan to consider

Below is a catalogue of actions required if we are to reach 
this goal. The catalogue is a draft list proposals for ac-
tions, which can be implemented across the world. Its sta-
tus is that of a working paper in progress. 

The list is intended as a source of inspiration. It will as 
such be discussed at the Culture|Futures launch and 
working seminar in Copenhagen 7-9 December 2009 at 
the occasion of the UN Climate Summit  along with vi-
sions and other contributions from various organisations 
and individuals.  Discussions, comments and additional 
proposals received will enable a reviewed action list to be 
formulated.

1  The cultural sector can provide leadership for 

an Ecological Age
The cultural sector and a cultural perspective in general 
can accelerate a spiral of engagement needed to achieve 
the ecological global transition in a very short period of 
time. An inclusive cultural perspective is needed for the 
sustainable development process to have a soul and for 
political, business and technological solutions to succeed. 
A cultural transformation is needed to achieve an Eco-
logical Age by 2050.
 

2 The cultural sector can lead through its good 

relations with citizens
The power of the cultural sector lies in this, not in its sub-
scribtion to any particular ideology, religion, political be-
lief or sub-culture.  The designs, role-models and stories 
communicated by the cultural sector can have the power 
to touch and inspire us to reconsider previous knowledge, 
attitudes and behavior - in short to reconsider our iden-
tity. This happens at a community level by initiatives of 
cultural practitioners and citizens, and through mass cul-
ture, potentially reaching a very significant percentage of 
people across the world.
 

3 The cultural sector must observe and develop 

sustain able best practices to maintain its posi-

tion of trust 
To change practices throughout the very large cultural 
sector, wide collaborations are needed within the existing 
sub-areas related to culture. This will require policy ini-
tiatives within the sector itself. Ecological targets need to 
be established, combined with general improvements and 
ressource efficiency. Examples of areas where initiatives 
are urgently needed, AND where we can draw on exist-
ing experiences and best practice, are: 

• Collaboration on new norms and practices for   
touring
• Collaborating on sustainable tourism (not least   
in relation to cultural heritage)
• Collaborating on standards for retrofitting in   
existing buildings, and the continuing develop  
ment of improved standards for new buildings   
and cultural infrastructure
• Collaborating on norms and practices for sus  
tainable events
• Collaborating on training and education of cul  
tural managers and staff establishing new prac  
tices
• Collaboration on establishing appropriate fund  
ing and incentives for sustainable cultural en  
gagement for artists, practitioners in media/   
film, architecture/design, sport, leisure/hobbies   
etc.

This list can, and should, of course be extended.

I. Actions to be taken by

 the cultural sector
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4 The cultural sector must establish collabora-

tions with other sectors to enable the cultural 

transformation to an ecological age

Citizens will adapt to the requirements of an ecological 
age if this provides them and their children with a better 
life. The cultural sector can contribute to life-improvem-
nts though collaboration with other actors/sectors by:

• Establishing collaboration with cities/regions on eco - 
urban/regional planning and developing strategies that 
complement the implementation of improved processes. 
On completion citizens and the cultural sector must 
breathe new life into these ‘reformed’ cities
• Establishing collaboration with scientists/engineers in 
communicating the value of an ecological age which will 
bring aestetic and practical benefits to communities, lo-
cally and globally.
• Establishing collaboration with business and other 
stakeholders to be able to communicate and develop sce-
narios for transport systems, energy, food, water and re-
source management, which will bring corresponding new 
and improved lifestyles.

5 The cultural sector should consider how its 

content, values and activities relate to an eco-

logical age to maximise its relevance with wider 

publics.

The cultural sector imagines and creates propositions. 
These could help visualise an ecological age for citizens 
around the world. The challenge of meaningfully con-
necting a wide range of publics with the complex ideas 
will need to encompass:
• Mass cultural communication via entertain¬ment, me-
dia, arts and sports. Cultural content and imagination for 
broad audiences will enable creative decisions for the fu-
ture. This applies to wider national and global audiences, 
as well as to smaller sub-cultural audiences, linked by the 
mass distribution of cultural content.
• Local cultural activities in cultural centres, associations, 
education, community arts and media. These activities 
are extemely important to harness distinct local imagina-
tion and dialogue on options for positive futures. 
• Social media provides a space for cultural communica-
tion connecting individuals to the collective, the local 
to mass audience. As such, open, social media will be 
increasingly important in social and cultural change 
processes.

II. Actions to be taken by other stake-

holders – culture as a cross cutting issue 

for delivering 2050 goals 

Below are examples in a limited number of sectors, but examples 
are applicable to all sectors.

6 Science and research
• Engage in specific action-based research on behav-
ioral/cultural change for an ecological age. Without 
such research it will be difficult for the cultural sector 
and other sectors to learn from its actions. This is also 
required if politicians/decision makers are to make in-
formed choices of what to support for maximum impact.

• Generally strengthen the scientific evidence base for 
communicating scenarios for an ecological age effective-
ly, adapted to citizens’ needs in each locality around the 
world. The reasons are:
• A culturally attractive ecological age cannot be commu-
nicated culturally and visually unless it is specific to local 
concerns – this requires local research
• Citizens are more likely to change behaviour if aspects 
of the daily life can be improved, not just in terms of ecol-
ogy, but also with respect to the economy, health, educa-
tion, safety, general wellbeing and more. This requires an 
interdisciplinary evidence base involving a broad spec-
trum of natural, social, human and applied sciences.
• Development of new media/social media approaches 
to integrating research, communication, education and 
knowledge sharing.

7  Education
• Support the education system as the best place to foster 
imagination, critical thinking and understanding of 
choices to be made for delivering an ecological age by 
2050. Well reflected cultural content, creative imagi-
nation and art education are integral to this and very 
important for further development and encouragement, 
showing the relevance to the daily lives of students.
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8 Communication 

• Given the increased focus on cultural content and 
creative expressions in media, media constitutes a major  
part of the cultural sector (see 1-5.), and the same recom-
mendations on tools to foster imagination and the under-
standing of the choices to be made applies.
• To avance the use and development of new media/
social media to foster integration of research, communi-
cation, education and knowledge sharing. Information 
technology is part of the ecological solution since it may 
increase ressource efficiency and reduce energy con-
sumption and transport.

9 Urban/regional development 
• Develop and implement new comprehensive systems 
of cultural planning to ensure long term citizen support 
and engagement in ecological transition.
• Foster and enable various cultural actors and platforms 
to get involved positively in city / region ecological tran-
sitions as part of planning and delivery processes.

10 Business and technology development 

• Citizens are more likely to embrace new sustainable 
solutions for transport, energy, food and resource man-
agement if these are culturally attractive, well commu-
nicated and adapted to specific local needs. To achieve 
this, businesses innovators should receive incentives for 
collaboration with citizens and cultural practitioners, 
and be encouraged to develop partnerships for so called 
user driven innovation.
•Creative industries should expand its sustainabilty 
practices and strive for deeper innovation of content.  
Compared to other industries, the creative industries 
not only affect the planet through its own practice, it 
is also key for the communication and development of 
more and higher quality attractive consumer choices 
for sustainable living. Greening of own practices and 
infrastructure is thus important, but not sufficient as 
benchmarks.

III. Actions to be undertaken by politicians

11 General recommendation

• The overall goal is to foster sustainability through be-
havioral change. To achieve this, as said previously, we 
must win the hearts and minds of citizens. 
• The aims of policies may therefore be directed at en-
hancing the appeal of sustainable living by improving 
quality, opportunities for choice and communication. 
Aestetic, functional and ecological quality combined with 
affordability are key  factors for enhancing the appeal of 
sustainable living to citizens; expanding opportunities 
for individual and community choice are needed to ac-
knowledge cultural diversity;  imagination, creativity and 
knowledge are needed to communicate options for future 
sustainable living.
• All policies for sustainable development should include 
the cultural perspective. This encompasses city/local 
government, sub-national, national, regional and global 
level. 
• The following policies must integrate ecological and cul-
tural sustainability as a core dimension (see below points).

12 Cultural policies must include goals and 

incentives for;
• Lowering emissions and improving ressource efficiency 
in cultural practices and institutional settings
• Innovative cultural collaborations with relevant part-
ners outside the cultural sector working on ecological 
change, for example with city planners, scientists, busi-
nesses/NGOs . 
• Specific policy support for art policies and other 
cultural practice such as cultural heritage and media. 
Creativity should be encouraged through financial 
incentives for cross genre, interdisciplinary and cross 
sector partnerships with the aim of increasing innovative 
work on sustainable development.
• Local cultural initiatives, experiments and broader 
collaborations aimed at local transitions to an ecological 
age.
• Evaluation processes should be developed to assess 
natural paths of progression in policies and programs in 
relation to reaching 2050 goals with a soul.

13 Science and research

Ressources should be made available for:
• Action research and the evaluation of the effiency/
impact of programs aimed at delivering behavioral/cul-
tural change, and their curve of progression
• Art/culture/science collaborations in order to build an 
evidence base for future cultural scenarios for an eco-
logical age in different communities in the world.
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14 Education
• Cultural, creative, quality art education and participa-
tory approaches to learning and critical thinking should 
be given priority in policies on education for sustainable 
development.
• Education of future cultural professionals (artists, 
designers, architects, film makers, journalists, heritage 
protection, cultural managers, administrators etc) must 
provide competences to address issues related to the 
cultural transformation to an ecological age.culture and 
sustainability.

15 Communication
• Resources should be prioritised for the use and develo-
ment of new media/social media approaches to integrat-
ing research, communication, education and knowledge 
sharing.

16 Urban/regional planning policies should 

include;
• Cultural planning in all urban and regional plan-
ning as a measure to ensure long term public support of 
change. This requires a balance between culturally sen-
sitive investments in retro-fitting/new constructions and 
investing in people/cultural development ensuring long 
term use/sustainability. It also requires coordination 
between urban/cultural planning and general cultural 
policies.

• Targetted incentives/benefits for citizens groups, 
cultural actors, institutions, NGOs, businesses to make 
urban/regional eco-planning successful. 
•Evaluation, as mentioned under cultural policies.

17 Business and technology development

policies 
• Incentives for the creative sector in relation to business 
development and partnerships, developing ecological 
solutions. For example in energy, transport, food, water 
and ressource management, and communication. Focus 
on large scale as well as SME’s and micro projects – the 
latter are often being overlooked.

18 Regional and international collaboration 

and development 
• Regional and international collaboration fostering 
partnerships such as those mentioned under points 12-17. 
This will ensure absolutely crucial intercultural dia-
logue and cultural relations as an integral component in 
sustainable development. Progress towards an ecological 
age will not work unless it is a joint regional and global 
effort.
• Focused funding schemes should be established for 
those in most need of building their cultural capacity for 
sustainable development. This will enable the harness-
ing of strong cultural resources in communities in need, 
whether these communities are just generally marginal-
ised/low income or among the least developed coun-
tries, the most vulnerable minorities or communities in 
immediate danger. 
• The global community goals for global change should 
be communicated in terms more easily understood by 
citizens. Goals are now being developed in different 
frameworks of the United Nations related to climate, sus-
tainable development, human development, population, 
education, communication and culture. From a cultural 
and citizens perspective all these different messages are 
about one radical global change in a span of one genera-
tion. The message is that we can only achieve this if our 
behavior changes in a particular direction. Commu-
niating this in simple terms, showing how the different 
elements interconnect, would be helpful.
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Engaging the hearts and minds of citizens will be an es-
sential part of delivering political, technological and busi-
ness solutions for necessary and profound transformation 
by 2050. Enhancing the appeal to citizens of the values, 
habits and lifestyles provided by sustainable living is a 
necessary step in that process

Culture can add value in this process in that it is trusted, 
value-based, collaborative and engaging. The cultural 
sector can offer leadership, provocation and different ap-
proaches to the relationships between people, places and 
land. It is not averse to risk and can make complex reali-
ties understood.

Culture is transformative and helps the widest range of 
people imagine alternatives and shift perceptions. Tak-
ing culture into account is not just for the cultural sector 
alone, it is a cross cutting issue, which needs to be ad-
dressed in all planning processes related to sustainable 
development in society. 

Conclusion

4

The concrete steps recommended for consideration would 
foster an international enabling environment for cultural 
actions in support of ecological transition. They include 
the formation of a global cultural network for an ecologi-
cal age, a program connecting action research with the 
cultural network and providing an evidence base for fu-
ture actions, and collaboration among cities on urban ac-
tion programs for an ecological age. Finally, we welcome 
contributions and input to further develop this working 
document, as part of Culture Futures events during COP 
15 and subsequently, as the network supporting this ap-
proach grows.
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